Spring — April/May 2016

SPRING TALK:
DETOX,
SUNSHINE D,
COAT TRENDS

WHAT'S TO
WINE ABOUT?

CANADA'S KING

OF THE GARDENS

FEATURES
9 THE MYTH OF “MULTI TASKING”
SPRING TALK: IT’S SHORT, SWEET AND
10	
PRECIOUS

YOU CAN JUDGE THE WINE BY ITS LABEL
14	
17 SPRING COATS: WE’VE GOT YOU COVERED
VENT UPDATE – BEACHES 9 ANNUAL
22 EKIDS
PROGRAM OPEN HOUSE VIDEO
OMMUNITY ENVIRONMENT DAYS & CLEAN
22 CTORONTO
TOGETHER
TH

UNIQUE AS WE ARE

SPRING DETOX FOR YOUR HOME, HEALTH
26	
AND PEACE OF MIND

COVER STORY

EVENT UPDATE – 4 ANNUAL EARTH HOUR
31	
LIGHTS OUT! PHOTOS AND VIDEOS
TH

DIRT WITH CANADA’S
5 TALKING
GARDEN GURU

13

in every issue

21 FRESH START TO YOUR

Health talk

A NEW LOOK AT THE
SUNSHINE VITAMIN “D”

18 A GREAT VINTAGE –

BBQ SEASON!

MOVIES TO WINE ABOUT

ecret
30 my SBeaches
Spot


WIINERS ANNOUNCED! ANNUAL OSCAR®
34	
CONTEST WINNERS!

32 IF IT SOUNDS TOO

GOOD TO BE TRUE,
IT PROBABLY IS

IS MORE
28 BEAUTY
THAN SKIN DEEP!
BUSINESS
33 FEATURED
STORY #2
going &
34 Coming,
on the move

Our Award is YOUR Award!
For nine consecutive years Beaches Living Guide
wins the APEX AWARD for Publication Excellence!
Beaches Living Guide is the face of your
community – so this is your award.

Be part of the upcoming
Spring/Summer 2016 edition.

L.E. JEWELLERS

1015 Lake Shore Blvd. East
In the Canadian Tire Plaza
416.461.4494

For directory listing and to advertise,
contact us by April 10 at 416-690-4269
or info@beachesliving.ca
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landmark, Cullen Gardens and Miniature Village in
Whitby was founded by Mark’s father Len.

Canada’s foremost gardening spokesman, a Toronto
native with family that goes back five generations in the
city, Mark Cullen knows about gardening in Toronto,
and across Canada. He started working in the family
business, Weall and Cullen, when he was 13 years
old. The well-known Toronto gardening company
was founded by his father, and one of the city’s early
landscape garden businessmen, John Weall.

Mark advises anyone who wants a healthy garden to
first of all, pay attention to soil preparation; and then
compost, and mulch (in that order).

John Weall came to Canada from Nottingham, Great
Britain after serving in WWI and then studying
landscape gardening. An original Beacher, John lived
upstairs at Queen East and Balsam (the northwest
corner where there is now a dental office.) In 1941,
John met Len Cullen, who was 16 at the time, and the
two hit it off.

NEXT ISSUE of Beaches|life:
Summer Edition – June/July

Ask Mark Cullen anything about gardening and he’ll
talk about dirt!

Your comments and suggestions are welcome.
2255B Queen Street East, #252
Toronto, ON M4E 1G3
416.690.4269, info@beachesliving.ca
DISCLAIMER: Beaches|life made every attempt to verify all
information published in this magazine, however, we assume no
responsibility for any incorrect or out-of-date information.

With over 30 years between them, “John Weall was a
teacher and a mentor,” says Mark, “And my dad was like
a surrogate son to him.” Under the leadership of the
two, Weall and Cullen grew successfully in Toronto’s
east end for 62 years until May 2003 when Sheridan
Nurseries bought the business. An Ontario botanic

“The first step is very easy, very straightforward, and
always the same,” he says, “Make sure you invest well
in your soil.”
“We give it little thought because we don’t see the roots
at work, but it is absolutely essential that you provide an
environment that encourages healthy root development.
“I remind people that here in Canada you wouldn’t
consider building a house without a foundation.
In the same way, don’t consider building a garden
without preparing the soil. If you have healthy roots,
you’ll have a healthy plant.”
He then advises the use of compost to enhance the
quality of soil, and cedar mulch to cut down the weeding
and watering. For his own 10-acre garden, Mark brings
in 4 truckloads of mushroom compost, and literally tons
of cedar mulch, he says, “People are shocked!”
continues on page 6...
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...continued from page 5

“Mulch reduces the weeding so dramatically that you’ll
just save hours, so you can take that time and invest it
in the things you really enjoy about gardening,” (which
for most people isn’t dragging around a hose and
crawling on their hands and knees pulling out weeds.)
“My goal in gardening is not to become a slave to
those things you don’t like or really enjoy about it,” he
adds, “and for most people, this means reducing the
weeding and watering.”
By mulching and weeding in his own garden, Mark
estimates that he reduces his own weeding by 90
percent and watering by 70 percent.
Mark now focus on various projects, including being
the spokesperson for Home Hardware Lawn and
Garden, hosting weekly TV segments, and writing.
Over the years, he’s particularly enjoyed watching and
analyzing garden trends across the country.
For example, Mark has seen the focus in Canadian
gardening shift dramatically over the past 20 years,
away from what he calls a “formal sanitized approach”

to a more natural approach. “The younger 20-30 yearold generation has taught us to throw away the rule
book,” he says, “There no longer are expectations of
what one should grow, or where you have to place
your plants.” As a result, perennials can be planted
with annuals, rose bushes don’t have to stay in a
dedicated rose garden, and one of the biggest broken
rules, flowers are mixed together with vegetables.
In fact, when you ask Mark whether he prefers
vegetables or flowers he simply states, “I can’t answer
that. That’s like asking me which child I love best!”
But he does have his favourite plants; for example, this
season one of his top annuals is Rainbow Mix Swiss
Chard. The seed packet produce plants that range in
“hot” rainbow colours, red, yellow, pink, cream. They
are easy to grow, and best of all, you can both admire
them as ornamentals, or eat them!
Mark has also watched with enthusiasm the growing
interest in the environment, the popularity of Native
plants, and the concept of garden-connectedness. “A
generation ago,” he explains, “We thought that by
having a fence or a sharply pruned head hedge we had

our own space. But now we know that your garden and
your neighbours’ garden are connected with the larger
green spaces in the urban environment. The activity
in your garden, including the wildlife that visit your
garden, is influenced by Lake Ontario, the beach itself,
public spaces, and the gardens on your own street.”
Certainly more and more people are gardening today,
and those who already garden, are gardening even
more. Mark sees this as a wonderful trend. “There’s
only an upside to it,” he says. “The more people who
garden the better place Canada is a place to live, and
we become better people for it.
Mark lives in his environmentally friendly dream
home where he enjoys his 10 acre garden: an acre for
vegetables, 50 trees, 3 meadows as well as a garden close
to the house so he can sit outside in the good weather
and work on his computer. His latest project has been
completing his new book, The New Canadian Garden,
published by Dundurn Press here in Toronto.
Mark invites you to sign up for his free newsletter at
markcullen.com

Do you need help with your kitchen
or bathroom renovations? We offer
design, reno and decorating expertise.
Call Paula Kerr now
to book your home
consultation.
416-999-3799
yourhomedesign.ca
Member BBB, CDECA, NKBA
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$10 OFF
customized
airbrush

The Myth of
“Multi Tasking”
SUNBEDS
$5 OFF 50 min
$10 OFF 100 min

Variety of
lotions for indoor
and outdoor use
Follow us on Instagram,
Facebook and Twitter

2076 Queen St. E. (2nd Floor)

416-698-0765

www.tanningescape.ca

,

Multi tasking is often considered the ultimate
quality of the busy, successful individual. True?
How many tasks could one person do at once?
Could you find a way to talk on the phone while checking your emails? Write a report while watching
television? Check in with a colleague while sorting through paperwork?
It's been proven by scientists that our brains are just
not designed to think or act on two or more things at
full capacity at the same time. We can switch tasks just
fine, but each time we do, our brains have to “reset”
in order to focus. As a result, instead of being more
productive, we’re less productive and even less creative.
For example, if you are sending an email and talking
on the phone, the part of your brain that helps you
see (your visual cortex) isn’t as efficient. As a result,
your email may contain mistakes or be missing
information. And when you hang up the phone you
may ask, “now what was the person telling me?”
It takes an average of 15 minutes to re-orient to our
task after a distraction such as an email. Efficiency can
drop by as much as 40%.
So why do we even try to do it? Our brains are wired
to gather information that comes to us in the forms
of sound, smell, sight – whatever form of distraction.
So while we welcome the distractions, we continue to
try and multi-task.
There are ways to avoid overload and instead, “mono
task”. So save your brain power and gain a little focus!
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■

 ry to do tasks one at a time by sticking with one
T
until it’s completed. If you do need to move on, try
to spend at least 20 minutes doing just one thing.

■

 now when to pull away from distractions. This
K
may mean closing your door at the office, turning
off your phone, even having quiet time at home.

■

 rite down all your tasks on a list so your brain
W
doesn’t have to remember them. You can check
them off as they are completed. For sequential
tasks, try setting 15 or 30 minute intervals to set
“focus time.”

■

 hoose a place for focus work that is free of
C
distractions. It may be a meeting room that is
not being used or a quiet corner of a local library.
When you’re not in your own environment, you
are also less likely to get distracted.

■

 ractice being less reactive to stimuli. Just because
P
your music app tells you to check out a new song,
it doesn’t mean you have to do it now. Leave
emails to a specific time of the day to answer.
Choose what information you look at and what
you discard immediately. It's always good to ask
yourself, "is this really worth my attention at this
moment in my life?"

Finally, truly listen to conversations that are important,
such as a story from a friend or a child telling you
about their day. Turn off electronic devices; keep
your hands away from remotes, magazines, papers;
look into their eyes; and really listen to what they are
telling you. You’ll hear more and you’ll also make a
better impression as someone who’s focused and cares
about the conversation.

Now, have we got your full attention?
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Spring Talk:

It’s Short, Sweet
and Precious
When we think of spring, we think about fresh air and light breezes, beautiful shades of light green that cover
our trees, bright sunshine beaming through thin branches, blossoms of yellow Forsythia along with bright
spring flowers poking through the ground, sound of birds, spring water running through creeks and over
waterfalls. We also know that this will come and go very quickly in Toronto.
Even though spring officially started March 21 and
ends June 21, in Toronto we know that it doesn’t
really “feel” like spring until early May. For a season
that goes by in a blink of an eye, what can you do to
enjoy this most special time of year?
• NATURE – Our days are getting longer! Take a
stroll in the evening when it’s still light and look
for signs of new life, birds returning, bugs (even
though they are not everyone’s favourite), buds on
branches and early spring flowers. Saturday May
14 is International Migratory Bird Day. Check
out activities at Toronto’s Tommy Thompson Park!
springbirdfestival.ca
• FOOD – Savour spring produce wild or farmed,
they are the first grow of the season, enjoy their
real fresh taste: asparagus, fiddleheads, spring baby
greens, rhubarb, green peas and radish.
• FOR SOMEONE VERY SPECIAL – Mother’s
Day is Sunday, May 8. What can you do to make
your mother feel special? Think about the things she
likes or what she likes to do, such as going out to her
favourite restaurant, see a show, or visit a botanical
garden. Mothers will always treasure that little (or
big) thing you did for them.

• VICTORIA DAY LONG WEEKEND (A.K.A
MAY 2-4) & FIREWORKS – Opening up
the cottage, going on the first camping trip of
the year, deck opening with your favourite BBQ.
Monday, May 23 – Toronto’s most popular fireworks
at Ashbridge Bay.

Janet’s
Custom Sewing
& Alterations
(647) 479-1457
986 Kingston Road

Wedding alterations for the whole party.
Book your appointment now.

• PLANTING SEEDS & GARDENING – this
is also the best time to prepare and plan for your
garden. But hold on, the experienced gardeners will
warn you, wait until the “May 2-4 weekend” to
plant your annuals, or you might be sorry. After all,
we live in Canada and historically proven May 2-4
weekend is the safest bet.
• A FRESH NEW YOU – Spring is all about
“new and fresh” and it is also a great time for trying
something new. Maybe a new hair style or colour.
Try a bright new colour that you haven’t worn
before. Take a walk in a different neighbourhood
and meet new people.
• GET OUTDOORS – Exercise outside. Feel the
warmth of the sun on your body. Goodbye indoor
gym. Time for walking, hiking, biking, scootering,
skateboarding, canoeing and kayaking – the options
are endless.

HAPPY SPRING!!!
10 Beaches | life Spring — April/May 2016
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884 Queen Street East
(one block west of Logan)
647.748.1755
joybistro.com

invites you to an evening lecture with

Dr. Melissa Chan, ND

MAKING SENSE OF
WOMEN'S HEALTH

“Heart of the Neighbourhood”

A comprehensive health guide
for women of all ages with a
focus on Adrenal/Thyroid health,
Menopause and Fertility.

Thursday April 28
6:30 - 8:00 PM

At the Beach United Church
140 Wineva Avenue

Tickets $5 Available at Hooper’s Pharmacy

Book Your Private Event Space
Try Our New Dinner Menu
All Craft Beer On Tap
Family Friendly, Open Daily 10am -2am

FREE BOOK WITH PURCHASE AT THE EVENT

SPA DAYS EVENT
SAT-SUN MAY 7-8

JOIN US FOR OUR ANNUAL

MOTHERS & DAUGHTERS WEEKEND

Step Into Spring With
A Spring In Your Step

FREE MINI POTTED FLOWER FOR MOM

Head into Fitness provides

REFRESHMENTS AND TREATS

personal training, small group
training, and group classes for 65 Plus

SAFE NAIL COLOURING WITH PIGGY PAINTS

In Your Home.

Spring Special
5 individual sessions for
$200*, regular $230
*for new clients

www.headintofitness.com
416-895-8979 cynthia@headintofitness.com
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MINI FACIALS & HAND MASSAGE TREATMENTS
HOOPER’S MAY EVENT
TACKLING THE ROOT CAUSE
OF CHRONIC PAIN NATURALLY
THURSDAY, MAY 12 (6:30-8:00PM)

Dr. Paul Hrkal explores integrative approaches to
chronic pain, inflammation and fibromyalgia.

We Are Your Partners In Health®

2136 Queen St. East

416-699-3747

www.hoopershealth.com

Health talk

A New Look at the

Sunshine Vitamin “D”
There was a reason for our grandparents taking a daily
dose of “cod liver oil”. The strong, rather unpleasant
tasting oil contains almost half of Health Canada’s
daily dose of vitamin D. But today, many Canadians
are at risk of not getting enough of this important
vitamin. There are now, many other options to cod
liver oil (although you can buy it in pill form), but
here’s why it’s important to get your “daily D”.
Essential for health and fighting disease
Vitamin D has always been known for keeping
bones and teeth healthy. But recent research suggests
that vitamin D may also have benefits in fighting
infections, reducing heart disease risk factors, and
preventing diabetes, multiple sclerosis, and some
types of cancers (especially colorectal cancer).
Doesn’t the sun give us enough?
Vitamin D is often called the sunshine vitamin
because our skin is able to make the vitamin when
exposed to the sun. But not all of us convert the sun’s
rays in the same quantity. Lighter skin, for example,
absorbs vitamin D more easily than darker skin. And
in winter climates where people remain indoors most
days, there’s a risk that none of us get enough.
Too much vitamin D is not a good thing so you
have to be careful. Many nutritionists recommend a
simple blood test so you have an exact idea as too
how much you should take.

What are food sources of vitamin D?
There are a few foods that have vitamin D and several
that contained added vitamin-D.
• Eggs yolks and fatty fish such as salmon, mackerel,
sardines and tuna, naturally contain substantial
amounts of vitamin D.
• Cow’s milk, infant formula, and margarine have
added vitamin D as required by the Canadian
government.
• Other common foods that are made with vitamin
D-fortified milk include yogurt and cheese.
Some fortified orange juices also have vitamin D
added.
Check out the Nutrition Facts table on food labels to
see if a packaged food has vitamin D. A food has a lot
of vitamin D if it has at least 15% Daily Value (DV)
for vitamin D per serving.
How much?
Health Canada says Canadians should take from 200
to 600 International Units of vitamin D a day for
good bone health. The Canadian Cancer Society,
however, recommends 1,000 units because of the role
research now believes the vitamin has in preventing
certain cancers.
Like all good health factors that nourish our body
and mind, we need to work vitamin D into our daily
routine where it will become almost second-nature –
ensuring us lasting good health.
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CHECK WEBSITE FOR ALL UPCOMING ENTERTAINMENT

YOU CAN JUDGE THE
WINE BY ITS LABEL
Wine labels are often beautiful to look at or contain
delightful, robust wine for a warm spring evening on
the labels contain a lot of information that help
understanding of what you’re buying, it’s worth

Common elements on your wine label:
Winery or producer – e.g. Inniskillin
Every producer and/or winemaker has their
own history, approach to winemaking and file
a particular market niche.
Name of the grape variety – e.g. Pinot Gris
The specific kind of grape used for the
wine is the second most important piece of
information. Each grape has a distinctive
aroma and flavour. Some thrive in warmer
climates, others love cooler weather (like
Ontario).
Vintage Date – e.g. 2014 was a good year for
many wines
This refers to the year in which the grapes
were harvested, not bottled. Due to the
condition of climate of the harvest year, this
is very important information. Not all wines
from the same winery are created equal. Also,
some wines improve with age but not all.
Appellation of Origin – e.g. Sonoma Country, Napa Valley
This refers to the region in which the grapes were
grown. In most other wine-producing countries, these
wine-growing regions or appellations are defined by
law. This is why only grapes grown in the champagne
area of France can be made into real champagne.
In Ontario, VQA means the wines are made exclusively
from Ontario-grown grapes, and a region is always
indicated, e.g. Niagara, Prince Edward County, etc.
In France, the appellation of origin is usually used as
the name of the wine instead of the name of the grape,
for example, Burgundy and Bordeaux, both regions in
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entertaining images and enticing words, “a
the patio.” But in addition to their appearance,
in selecting your wine. If you really want an
learning how to read the label properly.
France.
Estate Bottled – e.g. Jackson-Triggs “Delaine
Cabernet Merlot”
“Estate bottled” wines are made from
grapes grown and harvested in the
winery's own vineyards. The owner can
even put the name of the actual vineyard
on the label. When you tour a winery,
the names of the various vineyards are on
the rows of vines, and can be matched
up with the bottles for sale inside!
Alcohol Content
This information is given in percent by
volume. Table wines traditionally range
between 10% and 14% alcohol content
with a lower level meaning a lighter
tasting wine.
Proprietary and Blended wines
If more than one type of grape is used, the wine is
considered blended, using a specific recipe. Merlot,
for example, is an ideal wine for blending.

EVENTS:
Paul James Band - April 9th
Tartan Day - April 6th - 6-10pm
Comedy, DJ, Karaoke Central,
Charity Events, Bands.
Drink specials every day.
Book your own event now!
• Kitchen under new
management with great specials
• Big screen for Sports

Jay Tenorio
Financial Planner
Investment and Retirement Plan
416-995-4974
jay.tenorio@rbc.com

Retired? I can help you make
the most of your investments.

FREE
PARKING

1225 Queen St. E. | 416-463-5302

thedukelive.com

Financial planning services and investment advice are provided by Royal Mutual Funds Inc. (RMFI). RMFI, RBC Global
Asset Management Inc., Royal Bank of Canada, Royal Trust Corporation of Canada and The Royal Trust Company are
separate corporate entities which are affiliated. RMFI is licensed as a financial services firm in the province of Quebec.
® / ™ Trademark(s) of Royal Bank of Canada. RBC and Royal Bank are registered trademarks of Royal Bank of Canada.
©2011 Royal Bank of Canada. Used under licence.

Creating
Brilliant
Smiles

Call today to get that
brilliant smile of your dreams

Produced and Bottled By
Ideally, wine is produced and bottled by the same
producer. This means more quality control and a
better product.
Special Terms
Reserve – generally means a wine deemed of higher
quality than usual by its producer.
Other special terms that refer to a specific vineyard or
winemaking techniques include: Bottle Fermented,
Special Selection, Barrel Aging and Barrel Fermented.
Reference: Grape Growers of Ontario
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Spring Coats:

We’ve got you covered

25% OFF EYEWEAR
☛ FREE Eye Exams
Selected Frames only, Complete Rx Purcha
Purchase
hase
se Required, Limited Time Only, See Store
Sto For Details

Like us on Facebook and

follow us on Twitter

and Instagram

Don't Be Envious, Be The Envy!
1944 Queen St. E., 416.699.3407

Spring is the perfect time to talk about coats! The
spring coat is usually a contrast to the winter
coat: thinner, more carefree, should be draped,
without lots of hardware on the fastenings.
Spring temperatures can be just as variable
as the winter we've had, which is why there
are coats for every kind of weather nature
throws at us: sunny, wet, warm and cool.
There’s also a coat to match your activity
whether it is a night on the town or a hike in
the park!
This spring’s coats are shown in traditional colours
of taupe, beige, as well as the top spring colours:
bright green, butter yellow, red, lilac , “coffee”, grey,
light blue, peach, rose and bright blue.

Top styles for women
NOW IN YOUR NEIGHBOURHOOD

we provide you with all variety of satisfactory services

FREE DELIVERY
AND PRESCRIPTION
PICKUP

ZARA’S PHARMACY

WE DISPENSE HEALTH
Accepting all insurance plans
FREE Parking
Fill your prescription from a
pharmacist you know and trust
Blister packaging services
Free patient counselling
BUSINESS HOURS
Mon to Fri: 8:30 am to 6:00 pm
Sat 9:30 am to 12:00 pm

A great spring coat is a statement piece that gives your
look a finishing touch. Think of it as a second dress.
Look for lighter, brighter fabrics, clean lines and sweet
colors (blush or nude are must-haves).
• Long, loose “duster coat” or tailored from head
to heals
• Dress length “collar - less” to take you from day
to evening
• Trench in all lengths and colours
•
Bomber jackets in all fabrics and fabric
combinations

Very trendy!

Spring is a youth, fun season. Why not make your
coat the trendiest part of your wardrobe?
• Small floral prints and mixed fabrics
• Animal prints trimmed with leather
• The loose “cardigan” coat

Length
• Long (midi), knee length,
mid-thigh and short

Classics still in style
• Leather and suede but
note, black and brown
classics have been replaced
by saturated colors: purple,
turquoise, green, red, orange and yellow.
• Denim jackets, long, short, light wash to dark.

For men
• 1950s bomber jackets remain a versatile choice
for casual days and a cool and comfortable look.
• Iconic Denim in medium washed indigo
• Choose an outdoor vest instead in navy
• Sporty hooded Anorak in bright blues or greens
• Leather jack, black of course!

1908 Gerrard St. East
West of Woodbine Ave.

zarapharmacy@hotmail.com

CALL NOW 416-901-5585 • FAX 416-901-5586
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COAT TIPS: A good spring coat will cover you beyond our brief Spring. Pick one that you can
wear on cool summer evenings, during the Fall, windy days, and even on especially warm Winter days.
If you intend to invest in a broader seasonal coat, consider the colour, length and a removable lining.
Beaches | life Spring — April/May 2016 17

A Great Vintage – M vies
to Wine About

3D EMBROIDERY BROWS

The only thing better than getting your wine on is
doing it while curled up in front of your television
with a wine-related movie. Here is a list of some
great movies about wine. Some are funny, some
sad. Others are dramatic where some are based
on fact. This is one list of movies where you and
your friends are encouraged to“wine” about.
One question, who's bringing the cheese?

Year of the Comet (1992)
Dir. Peter Yates; Penelope Ann
Miller, Tim Daly, Louis Jourdan
Mondovino (2004) Dir.

Jonathan Nossiter; Albiera
Antinori, Allegra Antinori,
Lodovico Antinori

Sideways

(2004) Dir.
Alexander Payne; Paul Giamatti,
Thomas Haden Church, Virginia
Madsen, Sandra Oh

A Good Year (2006) Dir.
Ridley Scott; Russell Crowe,
Abbie Cornish, Albert Finney
Merlove (2008) Dir. Rudolf
McClain; Kirby Anderson,
Murielle Andraud, Ted Baseler

Bottle Shock (2008) Dir.
Randall Miller; Chris Pine, Alan
Rickman, Bill Pullman, Hal
Klein
Corked! (2009) Dir. Ross
Clenenden & Paul Hawley; Ross
Clenenden, Marina Finch, Brian
Hoffman

A Heavenly Vintage

Advanced I Enhanced I Perfection

“ New Innovative method of permanent make up “

INTRODUCING THE LATEST TECHNOLOGY FOR EYEBROWS.

HDi brow Micblading technique is a 3D eyebrow, Semi permanent, lasting from
1-3 years. This innovative technique is one you don’t want to miss out on. Using
a hand method tool andmultiple micro needles, it is considered to be semipermanent, as compared to the traditional hairstroke technique. HDi brow
micoblading creates the finest brow like hairs, you won’t be able to tell the
difference between natural hair and the microblading hairstrokes that yout
technician will create for you.

(2009) Dir. Niki Caro; Jérémie
Renier, Keisha Castle-Hughes,
Vania Vilers

HDi brow microblading is the most natural looking enhancement that can be done
for your brows. This is a less invasive version ofpermanent make up, and better.

Blood Into Wine (2010)

HDi 3D brow is a method is ideal for anyone wanting to enhance the look of their
eyebrows.The results are natural looking, hair-like strokes, regardless of the amount
of hair present. The pigments used in this method havebeen formulated to match
your original eyebrow colour, and if the eyebrows are still present, blend perfectly
into them.

Dir. Ryan Page & Christopher
Pomerenke; Maynard James
Keenan, Eric Glomski

Somm (2012) Dir. Jason Wise;

Bo Barrett, Shayn Bjornholm,
Dave Cauble, Ian Cauble

WHAT IS MICROBLADING?

The results are natural and flawless. Initially, the brows appear darker, but fade
significantly over a two week period. It isabsolutely crucial to have a touch
up done, as it is very difficult to predict how well the skin will retain the pigment.
Your HDi brow technician will give you a consultation to determine the look,
colour and shape you are wanting to achieve with HDi 3D embroidery brows.

Introductory price $349 (reg $550)
Present this ad and receive
an additional $25 OFF
BOOKING INTO APRIL
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direct payment
visa | mastercard | american express

2090 Queen St. East (west of Wineva Ave.)
Beaches | life Spring
— April/May 2016 19
info@hairdynamix.ca
| 416-699-3575

bulk done better!

Come check us out and
stock up your pantry.
Buy what you need
and save on packaging.

Back to basic shopping!

With over 300 items in bulk, we offer a wide variety
of wholesome, good foods! Organic, gluten-free,
vegan foods, confectionery items & more.

LUNCH starts from

1OFF

$

$7.99

SAVE $2

On purchases $10 or
more. Cannot be combined
with other offers. Limit
one coupon per customer.
Expires May 31st 2016.

Any food item when
this ad is presented.
For dine in only.
Expires May 31st, 2016.

16A LESLIE STREET, TORONTO, ONT

Boston Pizza, the Boston Pizza roundel and the Boston Pizza Foundation are registered trademarks of Boston Pizza Royalties Limited
Partnership, used under license. Future Prospects Role Models For Life and design aretrademarks of Boston Pizza Foundation.
© Boston Pizza International Inc. 2016.

1380 Queen St. East (E of Greenwood)
647-344-8075 | urbanbulkemporium.com

Before you fire up the grill this Spring, the first and
foremost thing to do is give your grill a spring cleaning
and check-up.

3. C
 heck the ignition and other parts –
Clean the ignition and replace the batteries so it’s ready
to fire it up when you’re ready to bbq. Tighten up any
loose screws and bolts and lubricate hinges and wheels.

Book your consultation today!
416-441-2111
Book your consult and service with Pam Lazakis, RN to receive:

10 COMPLIMENTARY
UNITS OF BOTOX

with the purchase of an upper/lower face treatment.
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5

Things to do Before
Firing up your Grill:

2. S
 afety Check-up – Inspect all hoses, tubes and
connectors for wear and tear and replace if necessary.
Then fire it up and perform a leak test to ensure
everything is working properly.

A lifetime of emotions means that your
facial muscles have been put to the test,
leading to wrinkles, crow’s feet, and laugh
lines. If the signs of aging are finally starting
to catch up to you, it’s time to visit
Centric Health Surgical Toronto.

20 Wynford Drive, Suite#103, Toronto

The warmer weather, more daylight, holiday weekends –
it’s the time many of us think of the BBQ meals on a back
deck or patio. What better way to kick back on weekends,
or entertain friends and family! So get out the BBQ, give
it a spring clean, and get ready with a perennial BBQ
favourite – the burger!

1. E
 xterior Clean – The bbq does not always have
to look scrappy and rusty, a good exterior cleaning can
make it look almost as good as new. Don’t forget to
clean the cover.

Your face shows all the
emotions in the world...

Your Care. Our Focus

Foodtalk
Fresh Start to
your BBQ Season!

facebook.com/
torontosurgical

surgical.toronto@centrichealth.ca
centrichealthsurgicaltoronto.ca

4. Interior Clean – All you will need is good heat
and soapy water, it burns off the remains from last
season and remove the grease like a dishwasher does.
Don’t forget to fire it up after the cleaning to burn any
remaining cleaning products.
5. T
 reat yourself – Open the bbq season with
a simple grill, it can be some fresh vegetables or
homemade burger. Not only you are rewarding
yourself for your hard work, celebrate the beginning of
the bbq season, you are also making sure everything
works properly.

Celebrate with the
Burger of your Dreams!
BBQ BURGER TIPS
• Shape your burgers with an indentation in the centre. This
helps them cook more evenly.
• Don’t fiddle with the burgers while they cook. Ideally, you
should just turn them over once. The more you press them,
the more juice escapes.
• Cook with the lid closed so the burgers cook right through.
• Avoid adding bbq sauce while cooking, the sugar will burn.
• Toast the buns, if you prefer.
THE SIMPLE HOMEMADE BURGER
• 1 lb lean ground meat of choice • 1 tsp salt and pepper
• ¼ cup fresh breadcrumbs
• 1 tsp Worchester sauce
• Shape into 4 to 6 patties, depending on the size you want.
• Cook on medium to high heat, adjusting if they start to burn.
MUSHROOM VEGGIE BURGER
Marinade:
• 1 tsp dried basil
• 1 tsp dried oregano
• ¼ cup balsamic vinegar
• 1 tblsp minced garlic
Method:
• Soak Portobello mushroom caps in marinade for at least 15
minutes.
•
Brush bbq grill with oil. Place mushrooms on the grill,
reserving marinade for basting. Grill for 5 to 8 minutes on
each side. Brush with marinade frequently.
• Top with provolone cheese during the last 2 minutes of
grilling.
BUN ALTERNATIVES
There are many alternatives to the standard burger bun. Next
time, why not try one of these "fancier" buns: brioche, ciabatta,
challah, pretzel roll, cheese, or even a cut up baguette. There is
even a no bun alternative – just use a lettuce wrap.
TOPPING IDEAS
• Hawaiian: grilled pineapple slices, caramelized onions and
hot peppers
• Southern Comfort: sliced Vidalia onions, fried ahead of time,
bacon and crumbled blue cheese
• Rich & Famous: fried mushrooms with Swiss cheese
• Exotic: chutney and goat cheese, avocado, tomato, cilantro
and lime juice with or without Monterrey Jack cheese
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UPDATE!

Event photos & video online:

Annual
Beaches 9th

beachesliving.ca/kids

GRAM
KIDS PROO
SE
OPEN H U

Beaches Living would like to
thank everyone who came to
the 9th Annual Beaches Kids
Program Open House and the
local businesses who showcased
their programs and services to
help kids live their dreams!
Special thanks to our volunteers
Jennie Piekos and Wayne
Yeechong who spent their whole
day with us.

Participating Businesses:
Applegrove Community Complex
416-461-8143, applegrovecc.ca
Avalon Children's Montessori School
416-686-6621, avalonmontessori.ca
Bluffs Performance
416-666-0102, bluffsperformance.com
Boston Pizza - Leslie and Lake Shore
416-778-4700, bostonpizza.com
Bricks4Kidz Beaches Leslieville
416-302-4983, bricks4kidz.com/ontariothebeaches-leslieville/
Cherry Beach Soccer Club
416-367-4359, cherrybeachsoccer.ca
DeSantos Martial Arts Studio
416-699-5078, desantos.ca
Hosted by:

Felix Swim Schools
647-529-2999, felixswimschools.com
Little Kickers
905-903-5437, littlekickers.ca
Lil' Strikers
416-466-5493, lilstrikersgta.com
Mathnasium, The Beach
416-690-6284, mathnasium.ca/thebeach
Monkey Magoo's Party and Playhouse
416-693-1048, monkeymagoos.com
Peek-A-Bears Child Care
416-691-5799, peekabearschildcare.ca
PRO Martial Arts
416-694-8000, promartialarts.com/
torontobeaches
Red Sandcastle Theatre
416-845-9411, redsandcastletheatre.com

Sponsors:

COMMUNITY ENVIRONMENT DAYS
WARD 32
WARD 36
WARD 30
May 19 – 4-8pm
June 9 – 4-8pm Sep. 10–10am-2pm
Ted Reeve Arena
Birchmount CC Bridgepoint Hospital
175 Main St.
93 Birchmount Rd. 1 Bridgepoint Dr.
For details and schedules visit:

toronto.ca/environment_days
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Spirit of Math Schools
416-223-1985, spiritofmath.com
Sportplay
416-465-7439, sportplay.ca
Sylvan Learning Centre
416-691-8811, sylvanlearning.com
The Study Studio
416-690-6116, thestudystudio.com
Toronto Beaches Lacrosse Club
416-694-2353, beacheslacrosse.com
WeeSleep
416-557-6861, weesleep.ca
Toronto Police 55 Division
torontopolice.on.ca/d55
Toronto Fire Services
toronto.ca/fire

Didn't make it to the event this year?
Get caught up and relive the day on video
and in photos at beachesliving.ca/kids

CLEAN TORONTO TOGETHER
CORPORATE & SCHOOL DAY: April 22
COMMUNITY DAYS: April 23 & 24
For more information visit:

toronto.ca/livegreen
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Fujitsu ductless mini-split air conditioners
and heat pumps offer year-round wholehome comfort, in most climates. Making
smart decisions about your home's heating
and airconditioning system can have a big
effect on your utility bills — and your comfort.
• No Ductwork Means No Duct Loss!
• High SEER Ratings
• Individual Zoning
• Rebates from Many Utility Companies
• Easy Installation

250 OFF

$

until May 31st

L GHTS
ON SALE

ON SALE

ON SALE

ON SALE

ON SALE

ON SALE
WE MATCH ADVERTISED PRICES ON IDENTICAL IN STOCK PRODUCTS

416-299-3000
cedarwoodheating.com

The Beaches Home Comfort Experts
for over 35 years

Like us at

facebook.com/
ClimateCareCanada

Beaches
1841 Queen St. E. | 416.690.2544
beaches@livinglighting.com
Visit our on-line catalogue at www.livinglightingbeaches.com
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Kevin Karst Design Inc.

Spring Detox for Your Home,
Health and Peace of Mind
When we think of Spring, we think of new growth,
fresh air and cleaner environment. There is nothing
that makes us feel better than treating ourselves to a
deep, thorough cleaning and cleanout, a total refresh
or reboot for nature as well as ourselves.
To prepare for the new beginning: de-clutter our homes,
offices and surroundings, both inside and outside; get
out the dusters; pick up a new can of paint; or call a
professional to update our décor. When we can open
the windows and doors, the fresh air flows through our
homes, and we will thoroughly enjoy and appreciate
the new beginning with many new plants and flowers
growing out of the ground and trees bursting to life
with fresh leaves and glorious blossoms.

SO MANY PROJECTS TO TACKLE,
WHERE DO YOU START?

When you break a project into smaller steps, it seems
more manageable. Start with a list of what you want
to get done, and be prepared for one project to expand
into another. Cleaning and repairing comes before
painting a room, for example.

5 Rs of Deep Spring Cleansing:
1. R
 EMOVE things that are no longer needed or fit.
Visible and especially invisible objects hiding in the
cupboards, storage units, drawers, bookshelves or
even your china cabinet (chipped china).
2. REPAIR what needs to be fixed, touched up or
replaced.
3. RETOUCH with a fresh coat of paint for the room
you feel has outdated colour or is not quite your
taste anymore.
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4. REPLACE some old furniture or lawn chairs
that no longer work in the space. Leave them on
the curb – one man’s trash can be another man’s
treasure. Make room for a new piece that cheers
you up and will work in your space and décor.
5. REJOICE and celebrate all your hard work and
new spring-cleansed home. Bring in some plants
and flowers for added colour and life.

5 Deep Spring Cleansing projects

For your custom cabinet needs,
look no further than Kevin Karst, your local
professional designer and cabinetmaker.
388 Carlaw Avenue, Unit W22
Toronto, ON 647-722-4165
design@kevinkarst.com

www.kevinkarst.com

1. HOUSE – Pick a room each week to thoroughly
clean, top to bottom. Empty the room and scrub
clean, noting where repairs could be done. If it
looks like a major project, make a project list.
2. CLOSETS – Pull out all your clothes in order to
clean your closets. Put each item back, removing
the ones you want to send to a clothing charity and
setting aside the ones that require repairs. Note
which repairs you can do yourself and take the
others to a local seamstress or tailor.
3. KITCHEN – Remove items from one set of
cupboards at a time. Wipe down shelves and put
items back, discarding any that are past their “best
by” date; donate unopened items you don’t need or
want. Restock with healthy choices.
4. BATHROOM – Empty all cabinets and wipe
clean. Wash bath mats and shower curtains. Return
unused or past due date medications to your local
pharmacy for proper disposal. Ask yourself, “do I
need each item?” Restock with what you need.
5. GARAGE – Dig deep into your garage and you will
find things that have been hiding there for many
years. If you haven’t used them in over a year, it’s
time to let them go. A good sweeping and tidying
up will give you a new spacious garage.

GARDEN & FLORAL

BL ACK
DAHLIA
DESIGN

Commercial
& Residential
Planter Designs
Garden Sitting
Garden
Maintenance

10%OFF
Spring Planter Design
and Spring Cleanups
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Custom
Cabinetry
Down to the
Same Tree!

CORNER OF GERRARD & PAPE
FREE PARKING! 416.461.0964
Full details available online

GERRARDSQUARE.COM

Have a quirky corner? Just ask Kevin.

doors, he can line them up properly.

A prairie boy who came to Ontario to further his
studies in design and cabinet making, Kevin Karst
brings out the best in one of nature’s most beautiful
gift — wood. Using only wood from domestic
trees, he designs and fashions custom cabinetry and
furniture, and does home renovations from his studio,
Kevin Karst Design Inc., in Toronto’s east end.

“A small beauty spot in the wood”, he explains, “will
show you the growth process of the tree. You can
see the entire ‘story’ of the piece of wood across the
cabinet doors.”

Kevin started working with wood in the 1970’s. After
operating his own shop in Sintaluta, Saskatchewan,
he came to Ontario to study industrial design at
Ottawa’s Carleton University. He has a Journeyman’s
qualification in cabinetmaking and continues to
advise at the university. He and his wife, a professor
at York University, live in Cabbagetown, where they
raised their two children.
“Everything we do is custom,” he says, “we work
on older homes in Toronto’s downtown core, often
Victorian houses, where no dimensions are standard,
the ceilings are taller than ‘normal’, and there’re lots of
quirky corners.”
Kevin’s favourite woods are walnut and maple, and
when he talks about wood, he’s usually talking about
the entire tree.
“My approach is to use as much as possible the same
tree in order to ensure colour consistency and pattern.”
When working on a large piece, such as a piece of
furniture or an entire wall of cabinets, Kevin makes
sure that the wood he uses comes from the same tree.
He has the mill number the sheets of veneer they cut
from each tree so that when Kevin designs the cabinet
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Follow us! Stay up-to-date on all events, promotions & giveaways!

He’s particularly proud of one project where 30 feet
of cabinetry had to match an additional 20 feet, built
two years later. He applies many other techniques for
ensuring high quality, durable work, which he learned
years ago when working at a high end furniture factory.
With 35 years of experience in woodworking
production, Kevin places a high priority on the design
process, making sure that clients don’t feel rushed
at this stage by not making the design fee a separate
hourly rate. “Our clients like to take the time to talk
about the design, and be well informed. We hear back
that people really appreciate this approach.”
Fifteen years ago Kevin made the commitment to use
all water-based and non-toxic solvent and finishes.
“It’s so much healthier for those who work in our
studio as well as the homes we work in,” he adds. “All
the stains used are mixed in the shop.”
Most of Kevin’s work is for kitchens, although he also
does a lot of bathrooms, home offices, closets and
furniture. He’s also quite happy to start with a small
project. “Sometimes people want to try you out first,”
he says, “which I understand. We’ve ended with many
long term clients who have come back again and again
over the years.”
Kevin Karst Design Inc.
647-722-4165 • kevinkarst.com
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mySecret
Beaches Spot

STICKERS

This might make you shiver, but
I love to watch these kite sailers, a
sure sign that spring has arrived!
A. Connaut

• Leuty Lifeguard
• Boardwalker
• After Sunset

Do you recognize it? Tell us where
the Secret Beaches Spot photo was
taken, and you could win a signed
copy of The New Canadian Garden
by Mark Cullen.

TO ORDER, VISIT:

beachesliving.ca/beachshop

and choose which one is right for you!

Email your answer by May 10 to
info@beachesliving.ca.

ANYTIME is BEACH time!
Admit You’re a Beacher!

Send us a photo of your Secret Beaches Spot with a brief description. If we use it you could win signed copy
of The New Canadian Garden by Mark Cullen. Email your photo to: info@beachesliving.ca.

Congratulations!
Cheryl and her family (posing in front of their favourite) along with Lorissa are the winners of February's
Secret Beaches Spot Special Edition contest. Thanks to everyone for sending in photos of your personal
favourite waterfront landscape art installations.

beachesliving.ca/beachshop

POST EVENT UPDATE, PHOTOS & VIDEOS

(left) The Belly of a Bear –
artists Caitlind r.c Brown,
Wayne Garrett and Lane
Shordee, Calgary, Alberta
(right) Flow – artists Team
Secret: Calvin Fung and Victor
Huynh, Toronto, Ontario

ONE-STOP

MARKETING

SERVICES

MAGAZINE ADVERTISING

• Beaches Living Guide – Print/Online
• Beaches|life magazine – Print/Online

LIVE EVENT PROMOTIONS

PROMOTIONS

• Flyers Design, Print and
Door-to-Door Distribution
• Window Banner and Display
• Website Design and Hosting

• 9th Kids Program Open House (Feb 20) ONLINE ADVERTISING
• 4th Earth Hour LIGHTS OUT! (Mar 19) • B usiness Directory – Print/Online, 24/7
• Online Banner Ad – 24/7

A BIG THANK YOU to our volunteers and organizations
for making this event a great success. See you in 2017!
PM
2016-03-03 2:50

tcard16.indd 1

BLLightsOut_Pos

Presented by:
Presented by:

Thanks to our sponsors:

Presented by:

Serving Small Businesses Since 2004 | beachesliving.ca | 416.690.4269 | info@beachesliving.ca
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If it Sounds too
Good to be True,
it Probably is
Spam has found its way into our lives. It is sitting in
our electronic in-boxes, it calls us on the phone and
is texting our mobile devices. Spam tells us that our
IDs have been compromised, or we have won a trip
or money and asks us for our personal information
so they can verify who we are. The challenge we all
face is how to identify it from real business.
What is E-mail Fraud,
“Phishing” and “Brand Spoofing”
These are attempts to get you to volunteer personal
information or install malware on your computer. They
fool you by using fraudulent e-mail messages and websites
that look like they are from legitimate companies, such
as a bank, online retailer or government agency.
The e-mail you receive may look real, with company
logos and links, but you may have actually received
spam from a criminal “phishing" for information.
How can you tell if an e-mail is fraudulent?
Here are some things to keep in mind:
• Your bank never sends e-mails, or calls you on
the phone, asking for personal information such
as your credit card number, online banking
password or your mother’s maiden name.
• Beware of unsolicited e-mails that have a sense of
urgency and warnings that your accounts will be
closed or your access limited.
•
While some fraudulent e-mails may look
professional at first, if you look closely you may
notice spelling and grammatical errors.
• Fraudulent e-mails may not be personalized, but
instead addressed as "dear valued customer."
• An e-mail notifying you that a money transfer is
being sent from a person you don't know, is likely
fraudulent.
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M
A
SP
So, how can you protect yourself?
• Be wary and don’t be afraid to ask questions. If
a message looks suspicious for any reason, call
the person or company to check or search online
through Google if anyone else has had the same
message.
• Don’t open attachments. These can infect your
computer with a virus or other types of malware.
•
Never reply with personal information. Such
as: bank account numbers/passwords, Social
Insurance number, Health card number, driver’s
license number, home address, or any personal
info about age, marital status, etc.
• Report and delete spam. If you receive spam, you
can report it to the Canadian Anti-Fraud Centre.
antifraudcentre-centreantifraude.ca
Suspicious Phone Calls
Spam isn’t only delivered electronically. The latest in
technology fraud involves a call from a real person,
giving you the name of a company and even a phone
number to call and check (and when you call, you
actually get another person.) You may even get these
calls early in the morning when you’re not quite
awake or during dinner when you’ve got other matters
on your mind. Don’t think that a real person on the
phone means that the call is legitimate.
Like e-mail spam, be wary. Never, ever feel pressured
to give out information over the phone if you are in
doubt. The truthful callers, your bank, your insurance
agent, your family, etc. will understand.

Beauty is
More than
Skin Deep!
Everyone wants beautiful, youthful skin. But it’s easy
to forget that beauty and skin care go hand in hand.
Your skin needs help retaining moisture, resisting the
elements, and getting the nutrients it needs. It’s why
Esther Avanesova, owner of Eauné Natural Skin Care
Studio, has been successfully selling her products
online for the past 5 years; and since May 2015, from
her Beaches studio.
Esther literally spent days and nights formulating her
creams and serums. It helps that she has a science
background from McGill University because she
understands the ingredients at a molecular level.
But her love of skin care and beauty goes back much
further than her days as a student.
“My mother was a musician,” she explains, “but
she provided facials for additional income. I started
helping her when I was a little girl.”
Esther came to Canada from Armenia in her 20’s,
and set up her own business in 2011. She came up
with the name “Eauné” (pronounced Oh-Nay) by
combining the French word for water and for new
birth. She’s always lived in the neighbourhood.
“I treat skincare like nutrition,” she says, “I use the very
best ingredients in my products and your skin knows it!”
When Esther says “the best” she’s not exaggerating. At
a time when there are no strict government regulations
on what can be claimed on the label of a face cream,
she can absolutely guarantee that her products are

100% natural and certified organic. The products’
ingredients are described in detail on her website.
Today, Esther’s products sell online to customers
across Canada, even sent as far away as a little town
in Northern Saskatchewan where a customer loves
her creams! Opening her studio a year ago in the
Beaches, however, meant that she could provide
onsite consultations at the same place where all the
products are actually made.
Products include a total skin care line for facial, hand
and body. All the creams are designed to address the
four aspects of skin aging prevention: skin hydration,
regeneration, antioxidant protection, and deep organic
nourishment. She sources ingredients locally, where
possible. There are no artificial fragrances used. Scents
are from organic essential oils in combinations that
appeal to men and women alike: ginger/lime, orange/
spearmint, and the very popular, earl grey (bergamot).
Her products also include organic soaps, and Dead
See bath salts, known for their mineral rich properties
in addressing muscle aches. Esther hopes in the future
to expand into cosmetics. In fact, the launch of her
new line of baby lotions is planned for this fall.
“Our most popular items are our day cream, cleanser
and toner,” she says, “One of my customers in her
eighties loves our soap and day cream…. and she
brings in all her friends.”
Eauné Natural Skin Care Studio
6 Lawlor Ave. | 416-508-2629 | eaune.com
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TORONTO ROOFING
INDUSTRIES LTD

IS MOVING!
Long established in our very
own Beach Community,
Toronto Roofing Industries
will call the Port Lands Historic
Toronto Hydro-Electric Building
its new home.
Located at 281 Cherry Street,
south of Lake Shore, the building
is perfect to meet the growing
needs of a busy Roofing Company.
Toronto Roofing Industries is a
Contractor specializing in all types
of Reroof Installations, Residential
and Commercial.

WINNERS
ANNOUNCED!
Beaches|life 2016
Oscar® Challenge
Winner

Allie L. – with the most correct
predictions, 7 of 8 – WOW!

ANNUAL OSCAR®
CHALLENGE 2016

416-694-0906

BUSINESSES
LOCALLY

beachesliving.ca/directory

Handcrafted
Furniture

WINNER of Share
Your Personal Picks...

281 Cherry Street
torontoroofingindustries.com

FIND

Antiques

Jane (random computer generated choice):
Allie and Jane have each won a
pair of movie passes to the Alliance
Cinema in the Beach. Thanks to
everyone who participated, see you
next year!

YOUR LOCAL BUSINESSES ARE AT YOUR FINGER TIPS
Find local businesses made easy! No searching or guessing
at: beachesliving.ca/directory

For local business owners: If we have missed you, get
your free listing at: beachesliving.ca/listingsubmit

coming, going and on the move
Welcome new neighbours:

BC CANNAMED – 2116 Queen St. E.
Cool Yoghurt Baguette Fries – 1985 Queen St. E.
Freshii – 2032 Queen St. E.
Rogers – 2060 Queen St. E.
Tender Steakhouse –1968 Queen St. E.
The Wine Swine - 1001 Eastern Ave.

On the Move (new location):

Starbucks – 17 Leslie St. at Lake Shore Blvd. E.
Toronto Roofing Industries Ltd. – 281 Cherry St.

Thank you and best wishes:
FLIK by Design – 2195 Gerrard St. E.
Shakes & Franks – 2032 Queen St. E.

If you are opening a new business in the Beaches, moving, closing, or re-opening,
let us know. We will add you to the list in our next Beaches|life magazine.
Contact us at: info@beachesliving.ca or 416-690-4269.
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Always Great Prices and Good Value

29 Bermondsey Rd 416-690-5505
(East of DVP & South of Eglinton East)

Visit our Online Gallery www.alfsantiques.com

CALL WAYNE

416-699-6111
S EWER CAMERA

40

$

FLAT
RATE

COMPLETE PLUMBING SERVICE
HIGH PRESSURE SEWER CLEANING

SEWER PROTECTION
INSTALL BACKWATER VALVE TO PROTECT YOUR HOME
City Grants are available, simply apply to qualify

“FREE “

ESTIMATES & INSPECTIONS
Family Owned & Operated in the Beaches Since 1945

